
 Evidence Gap Map 

 Political competition is a key pillar of democracy; in particular, elections can 
provide citizens with the opportunity to hold politicians accountable and shape 
the political environment.1 Electoral processes are expected to establish 
legitimate authorities consisting of accountable governments and officials.2 Voter 
mobilization and information campaigns are a focal point of political competition 
programs, and can contribute to political competition by helping voters to assess, 
among other things, candidates’ qualifications or whether candidate priorities 
align with their own. However, common challenges for such campaigns can 
include motivating voters to process and act upon information about politicians’ 
performance, or dealing with competing narratives from politicians.3,4  

 To support evidence-informed political competition programming, USAID’s 
Democracy, Rights and Governance (DRG) Center commissioned 3ie to 
develop an evidence gap map (EGM) to identify available evidence around 
political competition interventions and outcomes.5 The map includes a total of 
194 studies: 192 impact evaluations (IEs) and two systematic reviews (SRs).  

 This brief derives from the political competition EGM. It describes how political 
competition was conceptualized and operationalized in the EGM and situates 
the topic of voter education campaigns within the overall political competition 
evidence base. The brief also highlights research findings and observations from 
11 studies on interventions related to voter information, voter education and 
get-out-the-vote (GOTV), and outcomes related to the behavior of elected 
officials and voters. 

 The topic and studies were selected based on the availability of evidence, the 
priorities of the DRG Center, and the extent to which studies highlighted 
considerations for programming or research. The intended audience is DRG 
practitioners, with a focus on practical information and considerations to inform 
planning and implementation of DRG programming and research. Study findings 
are briefly summarized for interventions with implementation considerations. 
Findings related to other interventions evaluated in each study (i.e., for which the 
authors did not comment on implementation considerations) are not reported. 
The brief thus does not synthesize or quantify intervention effect sizes (as in an 
SR), nor does it replace the need for rigorous evaluation of DRG programming.

 Practitioner Brief

 For practitioners 
 �Among other factors, the timing 
and competitiveness of elections 
can influence whether 
accountability campaigns affect the 
behavior of voters or public officials 
and should be considered in 
intervention strategies. 
 � Income, education, religion, ethnicity, 
and perceptions about local 
democratic processes appear to play 
intermediary roles in voter 
education and/or registration 
campaigns. Understanding these 
factors is critical to designing 
equitable and relevant interventions.

For learning specialists, 
researchers, and 
commissioners of research

 � Pre-analysis planning can help 
researchers to increase transparency 
while allowing flexibility for 
emergent inquiry.
 � Machine-learning could help to 
estimate spillover effects from certain 
types of information campaigns, such 
as anti-corruption campaigns, which 
may influence local election strategies.
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 Key messages

Lessons from interventions to strengthen accountability 
mechanisms and improve voter inclusion



 How we conceptualize political competition   

 We considered voter education and information programs 
within a broader framework of promoting political 
competition through the electoral cycle. The framework 
covered interventions that focus on “the struggle for state 
or political power”6 and that are directly linked to the 
concept of political participation, defined as “the ability to 
take part in the conduct of public affairs; and the 
opportunity to register as a candidate, to campaign, to be 
elected and to hold office at all levels of government.”7 We 
focused on interventions that promote political 
competition in low- and middle-income countries and aim 
to achieve longer-term outcomes related to public and 
social well-being.

 We designed the conceptual framework around seven 
intervention groups that cover the main aspects of the 
electoral cycle – from the legal frameworks that structure 
elections to oversight mechanisms that help to assess the 
integrity of electoral processes (Figure 1). The framework 
covers the key stakeholders of electoral cycles, including 
the government, the media and civil society. This brief 
focuses on civic participation as a political competition 
strategy within the third intervention group.

 Conceptualizations
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 Figure 1:  Conceptual framework for political competition 
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 Interventions and outcomes framework
 We developed a framework with a list of intervention and 

outcome categories that are exhaustive and mutually exclusive 
and aim to represent the work of voters, candidates, and 
electoral bodies, among other electoral actors. The interactive 
online map provides the full list and definitions of the 
interventions and outcomes included in the EGM.

 Examples of voter information, voter education, and GOTV 
activities summarized in the brief include disseminating 
information about candidates’ priorities or performance to 
prospective voters, and voter registration campaigns.

 Availability of evidence
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 Mapping the availability of voter information, education, and 
GOTV evidence

 An EGM is a visual representation of completed and 
ongoing studies that quantify changes attributable to a 
program, which are structured around a framework 
of interventions and outcomes. The EGM thus 
represents an important sample of the available body of 
evidence that can inform USAID decision-making about 
where and how to invest resources for development.

 The political competition EGM contains 194 unique studies, 
including 68 completed studies on voter information, voter 
education and GOTV published since 2006. The outcomes 
most commonly reported in these studies related to turnout 
and voting behavior (n = 54) and voter knowledge (n = 20).

 The set of studies focused on voter information, voter 
education and GOTV were mainly conducted in Sub-Saharan 

Africa (n = 31) and Latin America and the Caribbean (n = 18). 
The countries in which most studies were conducted included 
Brazil (n = 9) and India (n = 8), both electoral democracies 
following V-Dem’s classification.8

 Over 80 per cent (n = 56) of completed studies evaluating 
voter information, voter education and GOTV interventions 
used experimental designs. 

 We did not identify high- or medium-confidence SRs on 
voter education.9 This brief is based on 11 primary studies, all 
of which are quantitative IEs. These evaluations studied voter 
education and information campaigns and reported 
outcomes related to accountability, politician performance, 
and voter behaviors.

 Findings
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  Considerations for programming and implementation 

 For practitioners

 Among other factors, the timing and competitiveness of elections can influence whether 
accountability campaigns affect the behavior of voters or public officials and should be 
considered in intervention strategies.

 Adequately timing the dissemination of 
accountability information before elections 
could influence whether voters hold 
politicians accountable. One study explored 
mechanisms through which an anti-corruption 
program could affect mayors’ re-election chances in 
Brazil.10 Municipalities were randomly chosen to be 
audited for their use of federal funds. Reports that 
documented corruption violations were released 
publicly, and transfers of federal funds could be reduced 
depending on the extent of violations. 

 The author reported that for audited municipalities, 
disseminating information relatively close to elections 
– at most eight months before – had a larger effect on 
incumbent mayors’ re-election compared to other time 
points. Although voters might forget about corruption 
violations after eight months, the author speculated 
that if the information is disseminated 15 or more 
months before the election, voters may feel the effects 
of reduced transfers after corruption violations and 
could sanction mayors. 

 The study’s findings suggest that timing of 
information campaigns, and enabling a balance 
between voters remembering corruption and having 
enough time to feel the effects of sanctions, could 
influence whether voters hold corrupt politicians 
accountable during elections.

 The competitiveness of elections or MPs’ actions 
may also influence whether accountability 
campaigns affect voter or politician behavior. In a 
study of a performance scorecard and information 
dissemination campaign about MPs in Uganda, the authors 
reported that the awareness campaigns did not translate into 
more accurate knowledge among citizens about their MPs’ 
performance.4 In addition, the authors reported no evidence 
that the scorecards affected MPs’ re-election chances. They 
hypothesized about the factors that may have contributed to 
these results. For example: 

 �The dissemination campaign may not have been effectively 
implemented to ensure that citizens retained knowledge 
about MPs’ performance;
 �MPs’ actions, such as questioning or publicly speaking out 
against the scorecards, or influencing community 
workshops that disseminated information to voters, could 
have changed voter perceptions about the accuracy or 
relevance of information about MP performance;
 � For MPs who won elections, voting margins were relatively 
large. As such, MPs who anticipated less competitive 
elections may have felt less motivated to change their 
behavior despite negative performance information;
 � Effects on MP performance may be stronger when the 
information pertains to major corruption scandals instead 
of general performance; and/or
 �MPs’ re-election chances could have been more affected by 
personal ties to voters or resource levels than performance. 
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 For practitioners

 In competitive or direct elections, transparency 
campaigns can motivate changes in politicians' 
behavior. One study in Pakistan evaluated an initiative that 
made legislators’ income tax payments publicly available.11 
The extent to which legislators responded to their behavior 
being made public was dependent on the competitiveness of 
their elections or whether they were directly elected. 
Legislators whose previous election had close results 
between candidates were found to raise tax compliance 
after their previous tax payments were disclosed to the 
public. In addition, directly elected legislators were more 
likely to increase their compliance than legislators elected by 
their party. Information disclosure could motivate politicians 
facing competitive elections, or those who are directly 
elected, to change their behavior to ensure voter approval.

 To support electoral competitiveness with 
transparency strategies, coordination with public 
officials from the ruling party may be needed. 
Electoral competitiveness can affect how public officials seek 
to influence it. A study in Uganda examined an intervention 
that screened interviews with candidates from ruling and 
opposition parties running for office.12 The authors 
reported that the intervention increased voters’ knowledge 
about opposition candidates and influenced their potential 
voting choices in favor of opposition candidates. 

 Relatively less information about opposition candidates was 
considered to be a possible contributing factor to continued 
support for the ruling party. This lack can reduce electoral 
competitiveness and make margins of victory for ruling 
political parties more comfortable. In Uganda, the ruling 

party supported the intervention’s goal to inform voters 
about all candidates. Support from the ruling party was 
deemed helpful and potentially counterintuitive to their 
own interests, considering the possible benefit to competing 
parties. However, the authors cautioned that in other 
contexts, ruling parties may resist similar efforts to inform 
the electorate about all candidates running for office. 

 Election competitiveness could also contribute to 
whether public screenings of candidate debates 
encourage politicians to engage with constituents. 
In a study of screenings of interparty candidate debates in 
Sierra Leone, the authors found that politicians who had 
participated in debates changed their behaviors during and 
after the election:13

 �During elections, politicians increased visits to voters, 
among other campaign investments. These effects were 
larger in competitive races and when candidates who were 
not in the lead showed better performance in the debates 
compared to those who previously led. 
 �Once in office, politicians held more meetings with 
constituents and spent more funds on development. 
However, they did not appear to change their 
parliamentary participation or advocacy for campaign 
priorities. The authors cautioned that these findings were 
tentative due to the small sample for the post-election 
portion of the study. 
 �The authors argued that debates could influence elections’ 
competitiveness. However, the overall electoral 
competitiveness for political parties in the country was 
considered low. For example, some parties had maintained 
dominance due in part to ethnic ties.

 Among other factors, the timing and competitiveness of elections can influence whether 
accountability campaigns affect the behavior of voters or public officials and should be 
considered in intervention strategies.

 Adapting information dissemination by considering context and costs 
In the study of candidate debate screenings in Sierra Leone, the authors suggested that the cost of 

broadcasting debates can vary across urban and rural contexts, which can inform decisions about how to 
implement these programs cost-effectively.13 The study compared a relatively low fixed cost for producing 
videos of debates (about USD5,000 per constituency) to high marginal costs for using a mobile cinema to 

screen the debate in rural areas. While screening in urban areas may reach more people, using television or 
radio to disseminate the debates can be cost-effective based on media penetration by location. They 
suggested that if broadcasting debates by radio, holding them in a recording studio could capture live 

interactions among candidates that may be of interest to voters at a relatively low cost. 



 For practitioners

 Voters with relatively low incomes may be less 
motivated to vote following disclosure of 
corruption among candidates. In a study that shared 
information about politicians’ and other elites’ tax avoidance 
in Tanzania, the authors reported no effect from a neutral 
message and a reduction in vote intention from a message 
that emphasized the unfairness of evading taxes.14 They also 
found that income levels were associated with participating 
voters’ intention to vote. 

 Based on a negative effect on vote intention among voters of 
lower incomes, the authors speculated that this group may 
perceive themselves as less able to change politicians’ corrupt 
practices or otherwise hold them accountable. They 
suggested that information about corruption across multiple 
parties could also reduce their confidence in public institutions, 
or that conditions will improve as a result of elections.

 Education levels could influence voters’ voting 
preferences but may also be less relevant to how 
voters absorb information from education 
campaigns. One study tested citizens’ behavioral responses 
to an open-list voting system in Paraguay.15 This system would 
allow voters to have greater influence over the selection of 
individual candidates compared to a closed-list system. The 
authors reported evidence that open lists may increase 
support for incumbent and potentially corrupt political parties, 
possibly driven by voters’ education levels and spoken language. 

 For example, they found that even when presented with the 
opportunity, voters with relatively less education were less 
likely to indicate preferences for particular candidates 
compared to voters with more education. However, in a 
study of a voter education program in Senegal, the authors 
suggested that low education levels may not necessarily affect 
how voters process information.16 The authors reported that 
voters found information about politicians’ performance over 
time helpful, regardless of education levels. This information 

influenced beliefs and choices among those more likely to 
vote, or those who prioritized local projects. 

 The extent to which citizens’ religion or ethnicity 
may be stigmatized should be considered when 
implementing voter registration drives. In a study of 
a voter registration campaign targeting migrants in India, the 
authors reported that registration assistance increased 
migrant voter registration and election turnout.17 They also 
found that education, religion and ethnicity could influence 
these effects. Participants who had primary education were 
more likely to register, while participants who were Muslim or 
from scheduled castes or scheduled tribes were less likely to 
register to vote. 

 The authors reported less variation across populations with 
regard to voter turnout, though participants from scheduled 
castes or scheduled tribes were less likely to vote. Based on 
discussions with community members, they suggested that 
local staff responsible for registering voters may have raised 
additional objections for these participants. The authors 
concluded that it is important for voter registration drives to 
ensure greater equality among populations. 

 In a study of a voter education campaign in the Democratic 
Republic of the Congo, the authors suggested that such 
programs carried out in fragile democratic contexts should 
consider finding a balance between presenting current 
democratic challenges and not discouraging voters.18 They 
reported that the campaign negatively affected voters’ 
perceptions of democratic processes, though it positively affected 
participation in areas outside of elections and democratic 
orientations, such as political tolerance. They suggested that 
education programs could offer examples of the challenges that 
democracies may face, such as protracted improvements to 
institutional processes. A more nuanced presentation of general 
challenges in democracies and local governance challenges 
may help to convey a less discouraging picture for voters.
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 Income, education, religion and ethnicity, and perceptions about local democratic processes 
appear to play intermediary roles in voter education and registration campaigns. Understanding 
these factors is critical to designing equitable and relevant interventions.
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 For learning specialists and researchers

 Trade-offs between research transparency and iterative analyses 

  The study in Sierra Leone suggested that a balance between 
transparency and iterative analysis is important for complex 
interventions, but that conventional pre-analysis plans, which 
contribute to transparency, can also constrain valuable 
emergent analysis.13 The authors identified challenges to 
achieving transparency and flexibility in the economics discipline, 
such as complex study designs or insufficient resources. 

 To ensure transparency, they developed a pre-analysis plan 
for the analyses of multiple randomized evaluations of 
candidate debates. They also scheduled time in the research 
process to identify lessons learned and apply them to 
subsequent phases of the project. However, in their view, 

pre-analysis plans can lose their value as experiments become 
more complex, in part because they can constrain the ability 
to iteratively learn over time during the research process or 
make it more difficult for reviewers to match pre-analysis 
plans with final analyses. While they suggested that a system 
of “data gatekeepers” could further ensure that researchers 
do not extract patterns of findings that are not truly present 
in the data, they also noted that research budgets in the social 
sciences are not usually large enough to support this. To avoid 
constraining iterative analysis and learning, they suggested that 
pre-analysis plans could focus on specifying outcomes, 
outcome measures, and differences across subgroups.

 Machine learning could help to capture spillover effects

  Another study of the municipal auditing program in Brazil 
reported that mayors who were not audited, but were 
exposed to “nearby” corruption of mayors from the same 
political party, were found to be more likely to run for 
re-election with a different party, as a strategy to avoid 
losing.19 The author estimated geographic spillover effects on 
mayors switching political parties after information was 
publicly disseminated about neighboring municipalities. He 
argued that the definition of “nearby” should not be restricted 
to bordering municipalities but could also include 
municipalities further away. 

 However, setting a plausible and justifiable range for the 
distance within which a neighboring municipality could be 

affected by a municipality’s finding of corruption could be 
challenging. To address this issue, the study used a supervised 
machine learning approach. Based on audit reports to count 
corruption violations for audited municipalities, the author 
built regression models to estimate the effect of nearby 
corruption on party switching over incrementally larger 
geographic distances between an audited municipality and a 
given location. 

 The author defined “nearby municipalities” by selecting the 
models with the largest explanatory power and that 
minimized error estimates. He concluded that using a machine 
learning approach allowed modelling of spillover effects even if 
the pathways by which they function are unknown.
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 Figure 2:  What types of evidence are included in this brief?

 In effectiveness evidence from IEs and SRs, negative 
findings are just as important as positive ones because 
they help to refine our understanding of what works (or not, 
and why or why not). In addition, the absence of 
effectiveness evidence does not mean an 

intervention should be avoided, but rather highlights the 
potential benefit of an IE, particularly if the intervention:
 � is innovative, 
 �may be scaled up, or 
 � is being considered as a potential model for replication elsewhere.

 Performance 
and process 
evaluations

 M&E indicators 
and project 
reports

 Evidence type

 WHAT was 
done?

 Key question

 Use(s) of 
findings 

 Included in EGM

 Impact 
Evaluations (IEs)

 Systematic 
Review (SRs)

 HOW was it 
done?

 Did it have an 
EFFECT?

 Were the effects 
CONTEXT 
dependent?

 Multiple purposes 
(e.g., program 
adherence to the 
plan, implementer 
performance, 
achievement of 
planned outputs 
and immediate 
outcomes, 
stakeholder/
partner/ client 
feedback)

 Assistance in 
guiding program 
implementation 
and course-
correction and 
demonstrating 
accountability

 Measure 
intervention 
effectiveness, 
after accounting 
for other factors; 
published IEs 
provide examples 
of interventions 
that have or have 
not had an impact 
on a targeted 
outcome

 They can be 
quantitative 
(experimental and 
quasi-
experimental 
methods) or 
qualitative (i.e., 
realist evaluations, 
process tracing, 
outcome 
harvesting, etc.)

 Synthesize 
findings from 
multiple IEs 
(often through 
quantitative 
meta-analysis) 
on a particular 
issue, increasing 
confidence and 
generalizability

 No  No  Yes  Yes9

 About the evidence



	
©
	A
no
uk
	D
el
af
or
tri
e	
/	E

U
	/	
EC

H
O

 This brief (along with the associated EGM matrix and report) 
is designed to inform USAID practitioners’ investments in 
interventions to support elections through voter education 
and information campaigns at multiple phases of the program 
cycle, including strategic planning, project design and 
implementation, activity design and implementation, 
monitoring, and evaluation.

 �Results will feed into the technical evidence base in the 
learning phase of USAID’s Collaborating, Learning, and 
Adapting (CLA) Framework.
 � IE findings provide USAID practitioners with ideas about 
which interventions they may want to consider when 
developing a program design.

 � Like IEs, SRs may include an explanation of relevant 
theories of change, which can be useful during the 
project and activity design stage.
 � In SRs, the more consistent the findings are across 
contexts, the higher the likelihood that the approach 
may work in a new context.

 We encourage practitioners to take a closer look at the 
Political Competition EGM online20 to engage with the 
available evidence (Figure 3). 

 Figure 3: Using evidence in activity design  

 You can always reach out to political competition experts in USAID/
Washington at ddi.drg.elmaillist@usaid.gov if you have any  
questions, ideas, or suggestions related to  
evidence that may help inform the  
design of your project(s)  
and/or activity(ies).

 Are there any studies 
related to your 
intervention or program

 Review findings from 
medium- or high-
confidence SRs

 Review IEs for additional 
considerations, 
limitations, or ideas

 Consider whether it would 
be useful to conduct an IE 
of your program 

  Why evidence matters

   ? 

 Why is this important for practioners?

 If  YES

 If NO
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https://developmentevidence.3ieimpact.org/egm/political-competition-through-elections-evidence-gap-map


 This brief draws on 11 IEs from the EGM intervention 
category voter information, voter education and GOTV 
campaigns, which measured outcomes related to behaviors by 
elected officials and voters. Reported findings and 
implementation considerations are illustrative and not based 
on systematic synthesis. 

 The studies on which this brief is based were identified 
through the political competition EGM.20 The authors 
systematically searched for published and unpublished IEs and 
SRs through January 2022, then identified, mapped, and 
described the evidence base of interventions that promote 

political competition through elections. The map contains two 
SRs and 192 IEs. The evidence’s characteristics are described 
and mapped according to a framework of 28 interventions 
and 27 outcomes. The EGM can be viewed at https://
developmentevidence.3ieimpact.org/egm/political-
competition-through-elections-evidence-gap-map 

 This brief was authored by Lina Khan and Constanza 
Gonzalez Parrao. They are solely responsible for all content, 
errors, and omissions. It was designed and produced by 
Akarsh Gupta, Mallika Rao and Tanvi Lal.

 About the brief
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 The International Initiative for Impact Evaluation (3ie) develops evidence on how to effectively transform the lives of the poor in 
low- and middle-income countries. Established in 2008, we offer comprehensive support and a diversity of approaches to achieve 
development goals by producing, synthesizing and promoting the uptake of impact evaluation evidence. We work closely with 
governments, foundations, NGOs, development institutions and research organizations to address their decision-making needs. 
With offices in Washington DC, New Delhi and London and a global network of leading researchers, we offer deep expertise 
across our extensive menu of evaluation services.

 For more information on 3ie’s evidence gap maps, contact info@3ieimpact.org or visit our website.

  3ieimpact.org                                                       February 2023

 The 11 IEs discussed in this brief are shown with an *.
 1 Strom, Kaare. Democracy as Political Competition. American Behavioral Scientist 

35, no. 4–5 (1992): 375–396. https://doi.org/10.1177/000276429203500404; United 
Nations. “Democracy.” Global Issues. Accessed October 1, 2021. https://www.un.
org/en/global-issues/democracy.

 2 Carroll, David J., and Avery Davis-Roberts. “The Carter Center and election 
observation: An obligations-based approach for assessing elections.” Election Law 
Journal 12, no. 1 (2013). doi: 10.1089/elj.2013.1215.

 3 Banerjee, Abhijit V., Selvan Kumar, Rohini Pande, and Felix Su. Do Informed Voters 
Make Better Choices? Experimental Evidence from Urban India. Abdul Latif Jameel 
Poverty Action Lab, 2011. https://www.povertyactionlab.org/sites/default/files/
research-paper/142%20-%20informed%20voters%20Nov2011.pdf.

 4 * Humphreys, Macartan, and Jeremy M. Weinstein. Policing Politicians: Citizen 
Empowerment and Political Accountability in Uganda. 2012.  https://novafrica.org/
wp-content/uploads/2015/01/sem_INOVA_12-13_humphreys.pdf.

 5 The online map can be accessed here: https://developmentevidence.3ieimpact.org/
egm/political-competition-through-elections-evidence-gap-map 

 6 Lehoucq, Fabrice. Political Competition, Policy Making, and the Quality of Public 
Policies in Costa Rica. Working Paper no.7, p.48. World Bank, 2011. https://
documents1.worldbank.org/curated/en/312871468247845252/pdf/577070NWP0B
ox353766B01PUBLIC10gcwp007web.pdf,

 7 United Nations, “Political Participation,” in Women and Elections: Guide to 
Promoting the Participation of Women in Elections. New York: United Nations, 
2005. https://www.un.org/womenwatch/osagi/wps/publication/WomenAndElections.
pdf

 8 Coppedge, Michael, John Gerring, Staffan I. Lindberg, Svend-Erik Skaaning, Jan 
Teorell, David Altman, Michael Bernhard, M. Steven Fish, Adam Glynn, Allen Hicken, 
Carl Henrik Knutsen, Kyle L. Marquardt, Kelly McMann, Farhad Miri, Pamela Paxton, 
Daniel Pemstein, Jeffrey Staton, Eitan Tzelgov, Yo-ting Wang, and Brigitte Seim. 
“V-Dem Dataset v12.” The V-Dem Institute, University of Gothenburg, 2022. https://
www.v-dem.net/vdemds.html.

 9 All SRs included in the EGM were critically appraised to assess the confidence we 
have in the findings of the review based on the methods the authors used. The 
appraisal included criteria relating to the search, screening, data extraction, and 
synthesis, and covered common areas prone to biases. Each SR was rated as high, 
medium, or low confidence. For more information on the appraisal tool used, see the 
EGM technical reports.

 10 * Brollo, Fernanda. Who Is Punishing Corrupt Politicians—Voters or the Central 
Government? Evidence from the Brazilian Anti-Corruption Program. Bocconi 
University, 2009. http://www.bu.edu/econ/files/2012/11/dp168.pdf.

 11 * Malik, Rabia. “Transparency, Elections, and Pakistani Politicians’ Tax Compliance.” 
Comparative Political Studies 53, no. 7 (2020): 1060–1091. https://doi.
org/10.1177/0010414019879964.

 12 * Platas, Melina, and Pi J. Raffler. “Closing the Gap: Information and Mass Support in 
a Dominant Party Regime.” Journal of Politics 83, no. 4 (2021). https://doi.
org/10.1086/711719

 13 * Bidwell, Kelly, Rachel Glennerster, and Katherine Casey. “Debates: Voting and 
Expenditure Responses to Political Communication.” Journal of Political Economy 
128, no. 8 (2020). https://doi.org/10.1086/706862. 

 14 * Kolstad, Ivar, and Arne Wiig. “How Does Information about Elite Tax Evasion 
Affect Political Participation: Experimental Evidence from Tanzania.” The Journal of 
Development Studies 55, no. 4 (2019): 509–526. https://doi.org/10.1080/00220388.2
018.1448067

 15 * Cañete-Straub, Rumilda, Josepa Miquel-Florensa, Stéphane Straub, and Karine Van 
der Straeten. “Voting Corrupt Politicians Out of Office? Evidence from a Survey 
Experiment in Paraguay.” Journal of Economic Behavior & Organization 179 
(November 2020): 223–23. https://doi.org/10.1016/j.jebo.2020.08.046

 16 * Bhandari Abhit, Horacio Larreguy, and John Marshall. “Able and Mostly Willing: 
An Empirical Anatomy of Information’s Effect on Voter-Driven Accountability in 
Senegal.” American Journal of Political Science (March 2021). https://doi.org/10.1111/
ajps.12591

 17 * Gaikwad, Nikhar, and Gareth Nellis. “Overcoming the Political Exclusion of 
Migrants: Theory and Experimental Evidence from India.” American Political Science 
Review 115, no. 4 (2021): 1129–1146. https://doi.org/10.1017/S0003055421000435

 18 * Finkel, Steven E., and Junghyun Lim. “The Supply and Demand Model of Civic 
Education: Evidence from a Field Experiment in the Democratic Republic of Congo.” 
Democratization 28, no. 5 (2020): 970–991. https://doi.org/10.1080/13510347.2020.
1843156 

 19 * Díaz, Gustavo. Bad Neighbors Make Good Fences: How Politicians Mitigate the 
Electoral Consequences of Nearby Corruption in Brazil. Political Science, 2021. 
https://www.semanticscholar.org/paper/Bad-Neighbors-Make-Good-Fences%3A-
How-Politicians-the-D%C3%ADaz/3dd27191a43d406405cbeff97d6af20cf9767ca1. 

 20 Gonzalez Parrao, Constanza, Etienne Lwamba, Cem Yavuz, Saad Gulzar, Miriam 
Berretta, Jane Hammaker, Charlotte Lane, Katherine Quant, John Eyers, and Douglas 
Glandon. Promoting political competition through electoral processes in low- and 
middle-income countries: an evidence gap map. New Delhi: International Initiative for 
Impact Evaluation (3ie), 2022. https://3ieimpact.org/sites/default/files/2021-11/
EGM-Protocol-Political-Competition.pdf.

 Endnotes   

12

https://www.3ieimpact.org/evidence-hub/evidence-gap-maps

